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#4: If You Make a Mistake, Fix It
Should you determine that a mistake was made 
and that what you posted was a false, deroga-
tory statement, a prompt correction or clarifica-
tion should help reduce potential damages. 
Plus, it furthers the goal of providing accurate 
information to your audience.

#5: Never Make Promises You Can’t Keep
If you say you will do something, make sure 
you follow through. This will help avoid potential 
liability for claims such as misrepresentation or 
breach of contract. It will also help keep you 
from earning the unwanted ire of disappointed 
customers.

#6: Monitor Your Online Presence
Regularly monitor your online pages and profiles 
so that you can promptly detect if your page 
or profile has been hijacked or modified by 
an outside party without permission. They may 
send messages you did not create and attribute 
them to you.
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#10: Labeling It “Opinion” Doesn’t Make It So
Statements may be protected from constituting 
defamation if they are not capable of being 
proven true or false. But merely labeling some-
thing an opinion does not necessarily give it a 
free ride, and words like “I think” or “I believe” 
do not assure protection for what follows.

#11: Qualify Your Language
You may obtain some insulation from certain 
claims by appropriately qualifying language. If 
there is doubt, use less-than-absolute words 
like “may” or “might” rather than “will.” Terms 
like “alleged” or “reported” may also reduce 
certain liability risks.

#12: Use Appropriate Disclaimers
You may obtain some insulation from liability by 
posting disclaimers. A disclaimer is not perfect 
or ironclad by any means, of course, and the 
degree to which courts uphold them is not abso-
lute, but it is always better to have one than not. 
They can definitely help.

47% of internet users in the 50-65 age range use social  
networking sites

26% of those older than 65 are involved in social media
Source: Pew Research Center


